Tim Stevenson
creative director

electronic mail mobile telephone web browser
tstevenson@gmail.com 617.821.4499 www.soloindy.com

experience

2010
digital creative direction, jwt new york
Microsoft Office, Rolex & Bing

2006 - 2008
digital creative director, publicis in the west (contract) seattle, wa
T-Mobile SideKick, T-Mobile Concept Stores
Various Pitches

2003 - 2006
digital creative director, ism boston boston, ma.
Emirates Airlines, HP, Orange-France Telecom, American Express,

Four Seasons Hotels, Adobe/ Macromedia, First New England Mortgage,

MIT Theater Arts, AIDS Action Committee

2000 - 2003
creative director & founder, identityone boston, ma. & los angeles, ca.
GM/ Hummer, Atomic Skis & Snowboards, Gravis Footwear,
Red Bull, Zed, Atlantic Records, Volkswagen

1999 - 2000
vp/ acd art director arnold worldwide boston, ma.
Volkswagen, American Legacy Foundation (The Truth),
Royal Caribbean, The Hartford, EMC

1998 -1999
senior art director,digitas boston, ma.
American Express, Dell, Neiman Marcus, Motorola,
Harcourt Publishing

1996 - 1998
art director, arnold worldwide boston, ma.
Volkswagen, Bell Atlantic, The Hartford, Fleet Bank
Various Pitches

FREELANCE - 2011
creative directions/ art direction, various agencies
Global Gaming League, Fidelity Investments BrightCove,
Rabuck Agency, Razor LA, School of the Museum of Fine Arts, PTC
MPG

home
brooklyn



education

MASTERS OF FINE ARTS
tufts university & school of the museum of fine arts
medford massachusetts
2006- 2009
areas of focus: performance, interactive sculptures, critical theory
based in language theory & 1970's feminist performance art

POST BACCALAUREATE CERTIFICATE
school of the museum of fine arts
boston massachusetts
2005- 2006
areas of focus/ what got my attention: photography, installation/
sculpture & contemporary art history

BACHELORS OF SCIENCE, PHILOSOPHY
boston university
boston massachusetts
1989 -1993
areas of study: continental & existential philosophy, political science,
russian, german and soviet histories

RESEARCH & STUDY
massachusetts college of art
boston massachusetts
2003- 2005
areas of study: photography and drawing non degree

WORKSHOPS
tomato workshop
berlin germany & risd
2002 & 2003
areas of study: artistic process, theory and critical thinking non degree



partial client list

ADOBE

AIDS ACTION COMMITTEE GENERAL MOTORS
AMERICAN EXPRESS HARCOURT PUBLISHING
AMERICAN LEGACY FOUNDATION HEWLETT PACKARD
ATLANTIC RECORDS MICROSOFT OFFICE
ATOMIC SKIS & SNOWBOARDS M.LLT. ARTS

BELL ATLANTIC MOTOROLA

BING MPG

BRIGHTCOVE NEIMAN MARCUS

BURTON SNOWBOARDS/ GRAVIS FOOTWEAR VERIZON

COMDEX ORANGE- FRANCE TELECOM
DELL COMPUTERS REAL NETWORKS

EMC RED BULL

EMIRATES AIRLINES ROYAL CARIBBEAN
FIDELITY INVESTMENTS ROLEX

FIRST NEW ENGLAND MORTGAGE SCHOOL OF THE MUSEUM OF FINE ARTS
FLEET BANK THE HARTFORD

FOUR SEASONS HOTELS T-MOBILE

VOLKSWAGEN OF AMERICA
ZED
ZITTEL



